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This presentation is prepared according to the reviewed financial statements by CPA
and the financial numbers hereby are based on IFRS, please refer to the

published financial statements for full content.

The presentation may contain forward-looking information and may differ materially
from the actual results. Fuburg does not warranty as to the accuracy or completeness
of such information and nor assume any undertaking further information becomes
available or in light of changing circumstances. You shall not place undue reliance on

any forward-looking information.

The presentation and its contents may not be reproduced to a third party without the

prior written consent of Fuburg.






Fuburg is the first adult diaper manufacture in Taiwan.
We are focus on “Human First” , and has over 40 years experienced.
Apart from the life bases and marketing location, we are also utilizing new communication

platform to fulfill customer’ s requirements and provide the best services.
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Company Milestones

Agents for Japanese

diaper into the

Taiwanese market,
Mr. Lin You- Yi also became the

established Fuburg first to introduce
with 3 million NTD adult diaper.

Develop South
East Asia market.

070 WK dcsr BN 10> BN 2000 W 2015

Established
factoryin Luzu,
Tao Yuan, and
became the first
firm to produce
super thin
sanitary napkin.

Start Adult diaper
and Underpad
production

Fuburg Culture
and Education
Foundation was
established.

Public company.

F&S BIOTECH CO., LTD.
(Subsidiary) Obtained
the medical equipment

Branch office in license (Class 1) from
Philippines was Taiwan Ministry of
established. Health and Welfare.

Listed on Taipei
Exchange (OTC) on
Nov 30, and
Thailand factory
was established.

Subsidiaries in
Indonesia and
India were
established.



Headquarter & Operations

* Taiwan - HQ and Sales office
* China Shanghai

* Thailand - Factory & Sales

* Indonesia

* Philippine Branch

* India
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Milestone for Products

Napkin Underpad Adult Diapers Baby Diapers Adult Diapers * 10G Adult Diapers | Medical Green
* Facial mask masks Adult Diapers
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Quality Certifications
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Quality Certifications

B\ PX 48

. N Obtain the Taiwah CNS * Thailand FDA

license many patent technologies.
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Health & Human Services

Ip2Y U.S. FOOD & DRUG

ADMINISTRATION

Follow FDA En Espafol

Home | Food | Drugs | Medical Devices | Radiation-Emitting Products | Vaccines, Blood & Biologics | Animal & Veterinary | Cosmetics | Tobacco Products

Establishment Registration & Device Listing

© FDAHome © Medical Devices © Databases

1 result found for Establishment Registration
or FEI Number : 3016750660

Enummm ] Registration Number
E&S BIOTECH CO. LTD TAIWAN 3016750660

* Mask. Scavenging - Transparent Face Mask
* Accessory. Surgical Appare! - Transparent Face Mask
* Mask. Surgical - Surgical Face Mask

& o
New Search
Current
Regstration Yr
2021

Contract Manufacturer; Manufacturer

Contract Manufacturer, Foreign Exporter;
Manutacturer

Contract Manufacturer

Can't find what you'ra looking for? Try.a new search

Note: if you need heip accessing information in different file formats, see Instructions for Downloading Viewers and Players,
Language Assistance Available: Espafiol | $EM 3 | Ting Viét | $1320] | Tagalog | Pycoxmd | 2 < | Kreydl Ayisyen | Francais | Polski | Portugués | Ita%ano | Deutsch | B8 | -4 |

Engiish

Accessibliity Contact FDA Careers FDA Basics FOIA

U.S. Food and Drug Administration Combination Products
10903 New Hampshire Avenue Advisory Committees
Siiver Spring, MD 20993

Ph. 1-888-INFO-FDA (1-888-463-6332) Scionce & Research
Contact FDA Regulatory Information

Safety
USA.oon BOKa s« Emergency Preparodness
International Programs
News & Events

Training and Continuing
Education

Inspections/Compliance
State & Local Officials
Consumers.

Industry

Health Professionals
FDA Archive

For Government For Press

No FEAR Act Nondiscrimination Website Policies / Privacy

«us Department of Health & Human Services

Al 8RB+ 95%HY
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National Institute for Occupational Safety and Health
National Personal Protective Technology Laboratory

Evaluation and Testing Branch

TEST REPORT

Task Number: TN-23841
Manufacturer: Makrite Industries, Inc.
Prepared by: Nichole Suhon

Date: June 16, 2020

Tests Conducted by: Nichole Subon
Respirator Tested: 801-N95

Tests Completed

Test

STP Number

A. Exhalation Resistance Test

B. Inbalation Resistance Test

C. Sodium Chloride (NaCl) N95 Test
Overall Results

The respirator system tested met the

TEB-APR-STP-0003
TEB-APR-STP-0007
TEB-APR-STP-0059

of all ihe above p

TC-84A-9223
NIOSH N95

Obtain the FDA

510K license



Brand series of products

FUBURG

Adult Care Female Care Baby Care Skin Care Pets Care Medical Equipment
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Ancare Brand of Fuburg company
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Company Products / Adult Care

o)
=2 \:)

1 SPG

e

e

A ¢
Tl T

-

T =
o

288/ v

1 re Medi&s:




Company Products / Mother & Baby
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Company Products / COVID Free Product
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Company Products / Total Solution for HomeCare

Home Care

We devote to providing for every age group home care product and skin care product, and we have
professional research and development group that we can realize market condition and customer need.
With high quality product design, development and excellent manufacture experience, so we cooperate
with many famous brand and set up new marketing plan for our customer. We are proud with our “ Total

Solution ” specialist, they can help customer to solve the problem.



Main Businesses-Fuburg Shanghai
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production line. Mainly OEM or ODM to different customers in operation



Main Businesses-Fuburg Thailand
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Incorporate in 2022, Fuburg Thailand is the production center in Thailand, product underpad,
insertpad, adult diaper.
Producing Own brand products, and OEM to strategic partners.



Financial Results
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Revenue Breakdown / Sale Facts - By Product Type

2025 Q1-Q3 2024 Q1-Q3
® Adult care 67% ® Adult care 83%
‘ ® Female & Baby care 18% \‘ ®» Female & Baby care 2%

- other 15% @ other 15%
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Revenue Breakdown / Sale Facts - By Countrie

2025 Q1-Q3 2024 Q1-Q3

@ Taiwan 55.65%

“ ® China  14.51% "
® Thailand 11.46%

. ® USA 14.49%

‘ ® other  3.89% '.

@ Taiwan 49.24%
® China 16.81%
® Thailand 9.81%
@ USA 19.56%
® other 4.58%




Operation Facts / Five-Year Income Statement

Unit: NT$ K

YOY (%)
(12)

1
Renenue 1,162,969 878,786 697,138 687,317 772,876 528,940 (24) (21) 1)
Gross Profit 283,273 154,019 133,137 141,389 192,011 128,322 6 (46) (14) 6 36 (11)
Operating Expenses 246,244 226,679 230,005 191,945 203,023 165,814 36 (8) 1 (17) 6 12
Operating Profit 37,029 (72,660) (96,868) (50,556) (11,012) (37,492) (57)  (296) (33) 48 78 (240)
Non Operating Income / (Loss) 12,722 (2,477) 9,563 12,722 81,850 10,730 (86) (119) 486 33 543 (87)
Pretax Income 49,751 (75,137) (87,305) (37,834) 70,838 (26,762) (72)  (251) (16) 57 287 (138)
Tax Expenses 30,434 (817) 12,088 8180 (16,653) 861 177 (103) 1580 (32) (304) 105
Net Income (6,226) (7,501) (75,217) (29,654) 54,185 (25,901) (253) (20) (903) 61 283 (148)
Net income to Parent 25,543 (66,819) (64,477) (23,081) 48,259 (24,126) (81) (362) 4 64 309 (150)
Basic EPS(NT$) 0.50 (1.32) (1.27) (0.46) 0.95 (0.48)
Key Financial Rations (%)
Gross Margin 24.40 17.50 191 20.60 24.8 24.3
Operating Expense Ratio 21.2 25.8 33 27.9 26.3 313
Operating Margin 3.2 (8.3) (13.9) (7.4) (1.4) (7.1)
Net Margin (0.5) (0.9) (10.8) 4.3) 7.0 (4.9)

future In hand
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Operation Facts / Five-Year Income Statement

Unit: NT$ K
Total Assets 1,495,671 1,303,096 1,204,939 1,222,214 1,360,141 1,274,553 2.2 (12.9) (7.5) 14 113 (6.3)
Cash 569,060 417,825 393,437 440,102 479,157 500,450 36.0 (26.6) (5.8) 119 89 19
Account Receivable 157,048 162,488 99,351 111,689 132,901 120,762 (30.4) 35 (38.9) 124 19.0 0.7
Inventories 123,035 94,322 119,141 80,378 90,089 75,751 212 (23.3) 26.3 (35.5) 121 (94)
Fixed Assets 355,911 390,689 383,252 388,654 421,835 358,317 (36.3) 9.8 (1.9) 14 8.5 (18.1)
Total Liabilities 495,832 418,923 371,023 397,419 118,665 417,234 7.2 (15.5) (11.1) 71 (70.1) 54
Account Payable 89,760 74,641 54,344 58,093 63,733 50,594 294 (16.8) (27.2) 6.9 9.7 129
Notes Payable 490 334 1,193 636 202 750 (31.8) 2572 (46.7)  (68.2) 8.5
Non-current Liabilities 121,553 115,108 99,891 98,145 118,665 111,197 (3.7) (5.3) (13.2) (1.7) 209 (4.8)
Total Equity 999,839 884,173 833,916 824,795 936,506 857,319 (0.1) (11.6) (5.7) (1.1) 135 (11.1)
Total Financial Ratios (%)
A/R Turnover Days 64.47 69.95 73.57 624 63.92 62.29
Inventory Turnover Days 45.95 53.98 68.13 65.78 52.82 54.46
A/P Turnover Days 55.58 66.2 67.72 61.76 62.25 32.60
ROE(%) 2.73 (7.51) (7.89) (2.90) 571 (2.84)

ROA(%) 1.73 4.77) (5.14) (1.90) 3.74 (1.97)




Operation Facts
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gross margin 21.24,
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Dividend Payout

210%
200%
190%
180%
170%
160%
150%
140%
130%
120%
110%
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%

6
5.57
A
\ s
\
\ 4
\ 3.16 314
\ 285 4 3
N 2.52
RN
- a0\ - 2
1.98 \.”/’1.8 L9 O
- Poos |
o /
o o L/ L o
o //
o \ 0,45
- \N_
o T2 7
- 0% 0% 0% 0% 5
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

" Dividend Payout Ratio —@— EPS —— Cash Dividends

future in hand
PAGE: 25



Future Outlook
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Industrial Trend

1.

Internationally, in average, 65+ Yr population

7% - Aging Society (Taiwan 1993)

14%- Elder Society (Taiwan 2018)

20%- Super Aged Society (Taiwan Estimate 2025)

Taiwan Populations:

Year 2025 —19.9% over 65 years; Year 2070 -43.6% over 65 years

; Year 2070 — 31.2% over 85 years

National Development Council indicate — 20% of population would be
older than 65 years old in 2025. Except the medical expenses,
incontinence issue is also highly concerns in the elder age. The frequent
of diaper change would be 6-8 times, average price 20 NTD/pc. Monthly
expenditure would be 3,600 NTD. In 12% calculation of incapable senior

citizen, expected market size would be 3.6 Billion NTD

Data Source: National Development Council " Taiwan population projection 2022-2070)

The percent of the elderly population aged 65 and
above in the total population (%)

601

50

40+

304

20

10

0

1980

Soper-aged
43.6

Aged

2060

1993 1980 2025 2025 2050 2070

The percent of the elderly

Year population in the total population Aging Index . Aged median
Above aged 65 Above aged 85 oz il e E(e) (Age)
2022 17.5 1.8 144.7 43.9

2040 30.6 5.0 323.4 53.0
2050 37.5 8.2 408.0 56.5
2070 43.6 13.6 511.3 59.6



1. In Taiwan, crude birth rate and crude death rate
curves is cross in 2020. After 2020, the crude
death rate will be greater than the crude birth rate,
and the population will turn from natural increase
to natural decrease.

2. This figure shows the estimated results.

Data Source: National Development Council "Taiwan population projection 2022-2070)

crude birth & death rate (%)
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Industrial Trend / Go Green- Bio Degradable Diapers

InsertPad Diapers UnderPad Pants

Coming soon

yahoo/mus | ier5621)
MOMOss»e
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Industrial Trend / Diversification of Adult Care Product
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Industrial Trend / Fur Baby — Pet Market

% Pet Market is hot, it continuously grows in 2025

Based on the latest household registration statistics from the Ministry of the Interior, the population at

the end of October 2025 was 23,310,853 people. This represents a decrease of 91,951 people ’
Reftlo,

compared to the same month last year. Furthermore, the number of newborns has continued to LI e -

A BRI, N A

D smem—

s o ®

decline, dropping from 109,803 in the January—October period of 2024 to 98,390 in the same period e
of 2025. This data confirms the ongoing trend of negative population growth within the country.

In contrast to human population trends, statistics from the Council of Agriculture (COA) regarding

registered pets indicate significant growth:

The number of registered pets is projected to grow from 2.79 million in 2023 to an estimated 4.00

million in 2025. The actual number of petsis likely to be even higher than the registered count. Comi Nng soon

Market Valuation

The pet market size was approximately NT$63.1 billion in 2023. ————
)

. . . . &ROJ ~§‘ E!@ P
It is estimated to reach NT$70.0 billion by 2025 ey | RO

-

o

Bring in Pet Hygiene products
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Source: Agriculture Committee of the Ministry of the Interior/Liu Guanyi@ Carat Media Weekly/Taiwan Pet White Paper



Industrial Trend / Development of Home Cleaning Products

Taiwan FMCG Market: Home Care & Paper Products

Key Market Insights (Worldpanel Q2 2025)
The Home Care market saw a strong 6% year-on-year value growth (YOY).
Top performing categories within Home Care include:
Air Fresheners
Laundry Detergents & Capsules
Dishwashing Liquids
Paper categories (Toilet Paper and Wet Wipes) also demonstrated strong

performance.

Conclusion: Consumer demand for these products is demonstrably still growing.

Strategic Imperative: Differentiation

Challenge: These product categories suffer from high homogeneity

(high similarity) among competitors.

Solution: We must identify and address deeper consumer needs by offering

differentiated product features to gain consumer preference.

future In hand
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ASEAN Development Plan

1. The ten ASEAN countries have a total land area of more

than 4.46 million square kilometers and a population of

B e Maskcst Dvelopment more than 650 million. They have different levels of

VIETNAM

economic development, and their religions, politics,
languages and cultures are completely different. ASEAN
established the ASEAN Economic Community (AEC) in
PPmssa'es ©fiee 2015.), integrated into a world's third largest market with a
total population larger than that of NAFTA and the \
European Union
2. Fuburg has deep cultivation in ASEAN — FeelFree ;@A

ASEAN center
Manufacture + Sales

THAILAND

Sales
Rep

<3,
Partner

=
>
-
=
2]
>

SSSSSSSSS

brands are high visibility in Malaysia, Philippines,
and Thailand. \
ndu:-h"'

'4 3. the "ASEAN local supply" -- The production bases in

apore

INDONESIA
JV Manufacture + Sales Office

Thailand will be focused and the Asean production cen

will export to other Southeast Asian cou ntri{sﬁfUre i



Industrial Trend / Indian Development Plan

1. The Republic of India became independent from
British rule in 1947. It consists of 28 states and 8 union
territories. It has a population of 1.38 billion and ranks
second in the world. It is the largest democracy and
one of the fastest growing major economies in the

| world .
—d A \

solved, local OEM reliable manufacturer
O Manufacture N

® Sales Office production. Self-produced and self—mark_e

© Manufacture +
Sales Office
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Industrial Trend / Northern America

Due to the instability of tariff policies between the United
States and China, orders exported to the United States through

the Chinese supply chain may be affected, so it is necessary to

actively develop other export markets.
Taiwan and Canada will sign a "Double Taxation Avoidance
Agreement” in 2025 to eliminate the problem of double taxation

MRINET S . or excessive tax burden on cross-border income caused by
mammmzs — - .

5 ; A
BRITSH preu ~

differences in the tax laws of the two countries, which will hek)
e (OLUMBIA / : o

R L ) S s Promote fair competition in the local area.
e . ' i A : : : |
| , s Currently, we are actively developing partnerships with
CUARLDTTETD
o - w local supermarket chains, providing OEM or private:la
. VA SCOTIA

D N o0 ]
O ey Lok products to further boost export performance. - \,

e

future inland




ESG & Sustainability
Initiatives
ESG X #&
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ESG Sustainable Development Performance

,%@g )

Protect Environment

tonne tonne
Water/ \ Easte

Reducted metrices (2024vs 2023 )

94

kWh

2024 vs 2023
reducted metrices

46,453

(kgCO2e)

CO-2

! \
|
\ l
\ I
\ /

Social Responsibility

Annually donate necessity to nursing home,
associations and related centers.

total amount NTS 430,000 in 2021.

Support sanitary & hygiene products to

disadvantaged groups in rural areas of
Thailand.

Staff Diversified learning and occupational
safety and health training

rotal 202.5 hour

Q
I_|; _I.

'
]
I
~
~
\'I-—

Corporate Governance

Enhanced monitoring management
board independence

42.86%

One Female director
® O 0o

Trereee

70% of companies have one female director in 2024

In 2024, the corporate governance
evaluation of listed companies in Taiwan is

underway 36%~50%

future In hand
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THANK YOU!

Spokesman for Fuburg : Sarah Yeh / Manager

E-mail : sarah.yeh@fuburg.com
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Environmental protection Creating a Green Future Together, Putting People First, Sustainable Development.
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